	24:53:07:16.  7-12 marketing education program. A 7-12 marketing education program shall comply with all standards in general education, professional education, and 7-12 secondary education program requirements, and require coursework sufficient to constitute a major, with at least 50 percent in upper division coursework, which includes the following:

	(1)  Study of marketing, purchasing, merchandising, promotion/advertising, salesmanship, information systems, entrepreneurship education, management, international marketing, national policies, ethics, and political thinking;

	(2)  Demonstrated competency to plan, develop, and implement a marketing education work-based learning experience; and

	(3)  Marketing/retailing experience related to an occupational work-based practicum.

	The program shall require candidates to demonstrate the content, pedagogical, and professional knowledge and skills to demonstrate competency on the multiple assessment measures of chapters 24:53:04, 24:53:05, and 24:53:06.
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