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508M 0392
HouseBILL No. 1155

Introduced by: Representatives Hunhoff, Bradford, Cutler, Elliott, Faehn, Frost, Gassman,
Glenski, Howie, Jerke, Kraus, Kroger, Lange, McCoy, McLaughlin, Miles,
Novstrup, Rave, Roberts, Street, Thompson, Van Etten, and Weems and
Senators Knudson, Adelstein, Hansen (Tom), Hundstad, Nesselhuf, and
Sutton (Duane)

FOR AN ACT ENTITLED, An Act to alow local units of government to regulate the sales,
distribution, and use of tobacco products.

BEIT ENACTED BY THE LEGISLATURE OF THE STATE OF SOUTH DAKOTA:

Section 1. That § 10-50-64 be amended to read as follows;

tobaceoproduets: The provisions of this chapter are the minimum standards relating to the

distribution, marketing, promotion, and sal e of tobacco products. Any municipality, for thearea

within the municipal boundaries, and any county, for the area outside of any municipal

boundaries, may provide, by ordinance, for requlations relating to the use, distribution,

marketing, promotion, and sal e of tobacco productsthat aremorerestrictivethan thoseprovided

for by this chapter. Nothing prohibits aperson or apublic entity from voluntarily regulating the

use of tobacco products on the person's or entity's property.

Section 2. That § 34-46-6 be amended to read as follows;

34-46-6. Enforcement of this chapter shall be implemented ir-an-egitabte-and-uniform
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manner-throtghottthe-state so as to ensure the eligibility for and receipt of any federal funds

or grantsthat the state now receives or may receiverelating to the provisionsof thischapter. For

prometion,—and-sate-of-tobaceoproducts: The provisions of this chapter are the minimum

standards rel ating to the distribution, marketing, promotion, and sale of tobacco products. Any

municipality, for the areawithin the municipal boundaries, and any county, for the areaoutside

of any municipal boundaries, may provide, by ordinance, for requlations relating to the use,

distribution, marketing, promotion, and sale of tobacco products that are more restrictive than

those provided for by this chapter.




